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Controversy in Music

Music as a form of media has always created controversy. Here are a few examples:

* In 1790, W.A. Mozart’s opera, Cosi Fan Tutte, failed to impress the audience in Vienna. The
audience was outraged at his portrayal of wild women.

* In the 1800s, African slaves forced to work in the fields developed a style of singing called the
blues. Slave owners looked down on this type of music for good reason; often, slaves sang in
codes to plan their escapes.

* In the early 1900s, people said that Ragtime music turned young people bad. The syncopated beat
was blamed for listeners’ drinking, dancing, and wild parties.

* In the early 21st century, people once again blamed poor behavior in young people on a form of
music. This time, they condemned rap music.

One of the major controversies in the technological age has to do with file sharing. This means that a
listener can buy a piece of music, put it on his or her computer, and then other people can hear this music
and record it for free.

Directions: To understand the controversy about file sharing, answer the questions below.

1. How would you as a listener benefit from file sharing? How might you be harmed?

2. How would you as a musician benefit from people file sharing your music? How might you be
harmed?

el

Now, think about a recent controversy you have heard of as it relates to music. Using your
own knowledge, or newspapers and magazines, as well as the Internet, describe a recent music
controversy in the space below.

b s s dA A L

© <o T

)
J
Y
R I A

#2780 Media Literacy 70 ©Teacher Created Resources, Inc.



Compare and Contrast

Earlier in this unit, you looked at packages from the past and present. Now, study them with a critical
eye to see how they have changed over the centuries.

Directions: Examine each package shown on page 87. Deconstruct these by answering the questions,
and then complete the essay assignment.

Label One

1. What is this product? What is the brand name?

2. What stands out about the text on this package label?

3. What stands out about the image on this package label?

4. What does this package label promise buyers?

S. What slogan does this package use?

Label Two

6. What is this product? What is the brand name?

7. What stands out about the text on this package label?

8. What stands out about the image on this package label?

9. What does this package label promise buyers?

10. What slogan does this package use?

11. In this unit, you have observed how packaging has changed over the centuries. You have also seen
that some aspects of packaging remain the same. On a separate sheet of paper, write a short essay
to compare and contrast packages from the past and present. Pay attention to text, images, slogans,
promises, and brand names as you write your essay.
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Compare and Contrast...

. KEATINGS
- BALSAM OF HOREHOUND

1@ V,—208—D. .&1
CURES COUGHS, COLDS, SORE-THROAT and HOARSENESS.

TWENTY-FIVE ENTS A BOTTLE.

Image courtesy of the Library of Congress, Prints and Photographs Division (LC-USZ62-51231)

Label Two

SOODHEARTS
Cold Medicine

INSTANT - sore throat -fever
RELIEF of: > headache - cough

Y vz s
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Art

Leonardo da Vinci’s “Mona Lisa.” Andy Warhol’s
“Campbell’s Soup Can.” Maya Lin’s Vietnam
Veteran’s Memorial. What do these three objects
have in common? Each is a work of art. Each is also
a form of media.

Prehistoric art in the form of petroglyphs can

be viewed as media. Like petroglyphs, you can
deconstruct paintings, sculptures, and photographs,
as well.

As an example, consider photographer Dorothea
Lange’s 1937 photograph of an eighteen-year old
migrant mother during the Great Depression. The
Farm Security Administration paid for Lange to take
photographs of people affected by the Depression.

Image courtesy of the Library of Congress,
Prints and Photographs Division (LC-USF34-016285-E)

Directions: Study the image above and answer these questions.

1. Who was affected by the Great
Depression, and how?

2. Who paid for this media?

3. To what gender, age group, and
economic group does this piece of
art appeal?

4. What lifestyle is presented? How is it
glamorized?

5. What obvious messages exist in this
piece of art?

6. What hidden messages exist in this
piece of art?
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